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Abstract

This study investigated the associations of cognitive bias factors (i.e., time preference, goal
attainment expectation, unrealistic optimism, and overconfidence) and specific negative mood (i.e., an
xiety) with a risky financial behavior (i.e., credit card borrowing) of college seniors. Data were collecte
d from a panel of students (N=1,146) during their fourth year of college. Results showed that not
only were cognitive bias and a negative mood related to risky financial behavior but they produced
interactive effects in explaining risky financial behavior. More specifically, we found a positive association
between three cognitive bias factors (i.e., goal attainment expectation, unrealistic optimism, and overco
nfidence) and risky credit card borrowing behavior. The findings also showed that the higher level of
anxiety was positively related to risky credit card borrowing behavior. In addition, anxiety interacted with
time preference and unrealistic optimism such that present oriented time preference was negatively
related to credit borrowing behavior while unrealistic optimism was positively related to credit borrowing
behavior but only for those students with high anxiety levels. The findings are discussed for understandi
ng and preventing risky financial behavior.
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